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No Smiles
e KR¥ (Entertainment 2%: Partnerships with Talent)
e & (Music 2&: Influencer & Co—Creation)
. 2 (Brand Experience & Activation2%: Social Behaviour & Cultural Insight)
o Hi¥ (Creative Strategy 28: Collaboration)
T HAREZNT
J"#5 /2w : TBWA\HAKUHODO

True Blue Textile Project
o Hi¥ (DesignZ: Lifestyle, Fashion, Leisure, Sports & Outdoor)
o 2 (Industry Craft 25: Art Direction: Brand & Communications Design)
FE: pUEEH]
45 /A ] . TBWA\HAKUHODO

Pride Code
o HZZ (Direct Z5: Media/Entertainment)
o ¥ (Outdoor Z%: Corporate Purpose & Social Responsibility)
% E: Spotify/#]H#IH
J"#5 22w : TBWA\HAKUHODO

Tale of The Dragon’ s Tail
o HZZ (Outdoor Z%: Use of Humour)
HE: ehdim
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The Symphony Plotter
o f% (Digital Craft 2%: Digital Illustration & Image Design)
FE: HARZRA K H
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Drift Dream
o HA¥ (Film Craft Z§: Achievement in Production)
HE: FHGR
J & /A#E]: SIX Inc.
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