NEWS RELEASE *HAKUHODO-

koho.mail@hakuhodo.co.jp
www.hakuhodo.cn

2024 £ 12 A 23 H

IR EEFAE (Campaign Asia-Pacific) ZEFIHH
“Agency of the Year 20247 {Ri&FHRIREIE 7 MESXEAENK 19 DI

PR SR s AT AR, BEEHE0EAFD T 2024 F 12 H 23 HEARFREHER, ERETM
Z xR NEIETIMNE KRI85 44 £ (Campaign Asia— pacific) LI “Agency of the Year 20247 yPikH, 7
K19 WEIG, 4% 7 W ()5 AT S APAC/Network 22 1 T, 43 6 I, 4R 3 T, % 2 1, S

Fe HA L R LT MSA: 5T,

“Agency of the Year 22”7 1994 “FHiH, FEACAH 30 ZEMMIE, 2 RHIX B A ER 17220,
BERE) E AT A BB LA EAATT R ) B TAE. (Campaign Asia-Pacific) &RIEEANAF FNGRI
Je FX T AR FRAT W DT BRI AT S8 G PEAG e 3R 23, DLREAA IR B S ARFEHARSE LI
T3 1) 1) HT AN R R A

2024 4F, 1R AL BIE =N HUX A T 23R4T . HEhHbX . TBWA\HAKUHODO ( HZ<). 65dB TOKYO
(TBWA\HAKUHODO £ F H A FAF Dy 0ZMA Inc (HAD); ZREFIEHLIX: Wolf BKK (ZE[E)D. IdeasXMachina
Hakuhodo (FEf5£). BRAND-Y (IdeasXMachina 7EEMRE AL 453D ; LA ALF APAC/Network )
TdeasXMachina Hakuhodo,

RELERWT
HZ /5

TBWA\HAKUHODO
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4. Japan Creative Agency of the Year
43, Japan/Korea Event Marketing Agency of the Year
&3, Japan/Korea Talent Development Programme of the Year

o fhEE

#%. Japan/Korea AD Campaign of the Year (HZAZF 57 “No Smiles” )

o MAZE
K. K Chris (Chief Operating Officer): Japan/Korea Agency Head of the Year
R AHE (Chief Creative Officer): Japan/Korea Creative Leader of the Year
R¥. JHOFK (Creative Director): Japan/Korea Young Creative Person of the Year
K F W= (Account Director): Japan/Korea Account Person of the Year
R SFIMEFRIZ) (Account Executive) : Japan/Korea Young Achiever of the Year
R ) (Strategic Engagement Designer): Japan/Korea Strategic/Brand Planner of the Year

65dB TOKYO (TBWA\HAKUHODO FA#])

NS
4. Japan/Korea Social Media Agency of the Year




0ZMA Inc.

o AT
¥, Japan/Korea Best Culture
HAH. Japan PR Agency of the Year
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&¥#. Southeast Asia B2C Marketing Agency of the Year

o MR
&¥. Southeast Asia AD Campaign of the Year (CP Chicken ff] “Go for Launch”)

IdeasXMachina Hakuhodo

o JTHAFS
&¥. Southeast Asia Best Culture
&3, Southeast Asia Talent Development Programme of the Year
¥, Southeast Asia CSR Achievement of the Year

BRAND-Y (IdeasXMachina MVZ5E511)
. AR
X, Southeast Asia Market Research Agency of the Year
WRHEIX /P 4%
IdeasXMachina Hakuhodo
o JTHAFEK
. Asia—Pacific Talent Development Programme of the Year

FT&E: Asia-Pacific Best Culture

MTMELZER, WilYiHE Agency of the Year Muki: https://aoyawards. com/
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