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SPIKES ASIA %2

Shellmet (WLl Hotamet MIZAFRESE)

+ K¥ (Innovation Z%: Innovation: Applied Innovation)
+ &¥ (Design Z¥: Products: Environmental / Social Impact)
o 4R (PRZS: Culture & Context: Cultural Insight)
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AIZOME WASTECARE™ TVEER — ZANUER F/ESF BRG

+ &¥ (Brand Experience & Activation 2§: Brand Experience & Activation: Sectors: Consumer Services
/ Business to Business)

o 43¥ (Healthcare Z5: Health & Wellness: Health Services & Corporate Communications: Corporate
Image & Communication)

o ¥ (Design ZS: Products: Innovative Solutions)

o ¥ (Industry Craft 2%: Art Direction: Packaging Design)

& E: AIZOME

o awE]: il / Serviceplan




AIZOME ULTRA™ - flli& BB FFABBEIIRG R M MEIF HiE

o &% (Innovation 2&: Innovation: Applied Innovation)
JTEFE: AIZOME

TS AF]: HIE / Serviceplan

ProPILOT Mop

&¥ (Creative Strategy 25: Excellence in Creative Strategy: Live Brand Experience)
o H¥ (Creative Strategy 2%: Partnerships & Perspectives: Partnerships & Sponsorship)
ITEE: HERE

[ @] TBWA\HAKUHODO

A Train of Memories

o &¥ (FilmZ%: Online Film: Sectors: Travel, Leisure, Retail, Restaurants & Fast Food Chains)
o ¥ (Entertainment 2%: Entertainment: Fiction & Non-Fiction Film: Up to 5 Minutes)
o ¥ (Film3K: Culture & Context: Local Brand)
o ¥ (Film Craft 2%: Production: Achievement in Production)
o I (Music ZK: Excellence in Music: Use of Licensed / Adapted Music)
o ¥ (Film2%: Branded Content & Entertainment: Branded Content & Entertainment Film)
o ¥ (Film Craft Z%: Production: Direction)
o ¥ (Film Craft Z%: Post—Production: Visual Effects)
J735 3 AHEE Holdings
ARFEPE: good design company / SIX / PIREAEL / IR Kettle

The Air Drummer

o &¥ (FilmZ%: Online Film: Sectors: Travel, Leisure, Retail, Restaurants & Fast Food Chains)

o Y (FilmZ&: Online Content: Social Film)

o ¥ (FilmZ&: Culture & Context: Local Brand)

o ¥ (Film2%&: TV/Cinema Film: Sectors: Travel, Leisure, Retail, Restaurants & Fast Food Chains)
%5 ¥ . Robinson Department Store

I8 AA]: Wolf BKK

Wild Moment

o ¥ (Film Craft 2%: Production: Cinematography)
o H¥ (Film Craft Z8: Production: Achievement in Production)
HE: FHIREAH
JT i aw]: SIX



Play Has No Limits feat. King Gnu

o 4% (Film Craft 2%: Post-Production: Animation)
o 4% (Film Craft 2%: Post-Production: Visual Effects)
o RE LR
JTE AT SIX / HRED / fHRE Kettle

The Small Issue Front—Page

o % (Print & Publishing %~ Print & Publishing: Sectors: Not-for-profit / Charity / Government)
HE: REPLHDEES
I % /A®E: Spa-Hakuhodo Co., Ltd.

Young Spikes E&E

Cheers Gift

o H¥ (Young Spikes PR KF%)
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